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E-commerce has taken over the traditional practice of business attracting investors and customers in the technology-based platform. Retailers have, therefore, opted to shift from their conventional farming methods to the digital platform, which has proved to be more profitable and more comfortable to operate.  Unlike the manual sales of renting spaces from where the selling is conducted, the online retailing has provided a broader display to the goods sold and may cover a wide market. It will be even more convenient for a fashion retailer to join digital platforms such as websites for well-established platforms in online trade. Fashion is dynamic, and therefore customers are always looking out for fashion trends, which would benefit the retailer's sales.
According to Yang et al (2017) a fashion retailer requires moving from one place to another for fashion exhibitions. For adventuring new cultures and designs in the fashion industry, participating in a website enables the retailer to control and manage the retail business from anywhere and, therefore, convenient for regular travelers. An online website allows the retailer to sell their products anywhere since it is not one physical shop that must be managed and monitored regularly. Through such a website, the retailer can access potential clients and, therefore, sell goods from anywhere and exhibit new fashion designs from different locations while even adventuring for more opportunities.
With a secure website like amazon, a fashion retailer can reach a high number of customers and, therefore, widen the retailer's market. Fashion is about showcasing and exhibiting different designs, getting a platform where that can be done, and reaching a high number of people may increase the sales of the fashion retailer. A fashion retailer also enjoys access to trade with no time restrictions. Unlike a physical shop that may be closed down during some days or times, the website is accessible every other time, which may improve sales and profits for the retailer.
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